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KAS IR DIGITALA
TRANSFORMACIJA?



DIGITALA TRANSFORMACIJA — SEKOJAM CILVEKU TEHNOLOGIJU LIETOJUMAM

1. Technological Development A

2.  Adaptation of Technology by the Customers % —1
3. Adaptation Curve of Average Companies §

4. Adaptation Curve of Doomed Companies %

Digital Business Transformation

....... DIGITAL BUSINESS
The convergence of the technology adaptation T TRANSFORMATION
curve of companies with the curve of the users can .
be described as digital business transformation. | e
Companies must change their communications,
products and business models in such a way that
their offerings match the needs of the
users/customers. That the user and his or her .
behavior is at the center of this — and not for =
instance the available technology - is the absolute

game changer and crucial to success. B >

https://www.aoe.com/en/blog/the-digital-transformation-model-revisited-000206.html



https://www.aoe.com/en/blog/the-digital-transformation-model-revisited-000206.html

KAS IR UX -
LIETOTAJU PIEREDZES
DIZAINS?



UX PROCESS — CENTRA LIETOTAJS

v Behavicur is explained

Who is the user?

What is their need? Does it work? v Visual design is shown

How does this wark with How could this work? Is this the right design? Which design best satisfies (TES{Q[’ with users

our back-end system? How could this look? Can we make it better? our users needs? v Approved by P.O.
how we do | s §F  F
UX & Design  Analysis Ideation User testing Choice Getting to
OO “ready”
image credit Izpéte, DefinéSana, Lietotaju

Analize Ideju generésana testésana



http://uxrave.com/post/8951834762/designing-for-ux-poster-by-mike-finch

ILUZLJA,
KO DAUDZI PRODUKTI SEV RADA, _
IR - PIENEMT PRODUKTU UN_"FEATURES™ LEMUMUS
SAPULCU TELPAS, SEZOT PIE GALDA,
UN NE REIZI NERUNAJOT AR LIETOTAJU.

Spotify & Typeform Dizaina viceprezidents



DOUBLE DIAMOND — PRASIBAS TIEK PRECIZETAS PROCESA

KO UN KAPEC? KA?

MAKE SURE
YOU SOLVE THE
RIGHT PROBLEM

IDEAS, ALTERNATIVES, OPPORTUNITIES

DISCOVER | DEFINE | DEVELOP | DELIVER

|lzpéte DefinéSana ldeju generésana ldeju izstrade

TIME



TU NEESI LIETOTAJS!

TU ;k‘




VALSTS ZEMES DIENESTA MAJAS LAPAS ‘PERSONAS' IR LAPAS KARTES ATSLEGA

ZEME

EKAS UN DZIVOKLI

INZENIERBOVES

VZD INFORMACIJAS IZSNIEGSANA

B

M DATU SANEMENIEM

X PROFESIONALIEM

PASVALDIBAM UN VALSTS IESTADEM

Apmekle datu
publicédanas portalu

& www.vzd.gov.lv/lv ¢ ﬁ ]
R 0 Sakumlapa | Valsts zemes dienests +
— — Par mums v Aktualitates v Skaidrojumi v Kontakti v O\ @ Q
Meklét Language lestatijumi
B I

Valsts zemes dienests

letaupi Laiku!
Izmanto pakalpojumus
on-line

Noderiga informacija Pakalpojumi Kontakti

Zemes kadastralas uzmérisanas
veicéjiem

o Pakalpojumi zemes ipasniekiem o Klientu apkalpo3anas centri

» Pakalpojumi bavju un dzivokju o Struktarvienibu kontakti

Tpasniekiem

Geodézistiem « Darbinieku kontakti

Zemes ierikotajiem « Informacijas izsnieg3anas pakalpojumi

Maksatnespéjas procesa
administratoriem

o Kadastralas vértésanas pakalpojumi

"\’
N

Meza inventarizacijas veic&jiem
ATIS datu sniedzéjiem

Planotajiem

y

Skatit zemak



LATVIJAS VALSTS MEZU ‘PERSONAS’ NOSAKA SATURU UN LAPAS STRUKTURU

PARMUMS JAUNUMI SEKLASUNSTADI  PETIJUMIUN PUBLIKACIJAS

VAKANCES KONTAKTI

VECA LAPA

BIZ}
BIZ}

ESA PARTNERIEM } SABIEDRIBAI LATVIJAS VRLSTS MEZI

A  MEIAAPSAIMNIEKOSANA  ATPUTA  SKOLAM KO DRIKST MEZA?

PARMUMS JAUNUMI SEKLAS UN STADI PETIJUMI UN PUBLIKACLJAS VAKANCES KONTAKTI

VECA LAPA

} BIZNESA PARTNERIEM LATVIJAS VRALSTS MEZI

Q A IEPIRKUMI PRODUKTI PARTNERIEM ZEMES PIRKSANA UN NOMA

MUSU PRODUKTI

MES AUDZEJAM

MES AUD

P,V ATDI AlLI/~ MAETE

SMILTS UN GRANTS KOKSNES PRODUKTI DABAS PRODUKTI SEKLAS UN STADI
SADARBIBAS JOMAS
7}
Informacija esoSiem un toposiem ligumpartneriem, ‘

nrofesiondlo darhu veikianai meZa



LAD ‘PERSONAS’ NOSAKA PRIORITARO SATURU UN LAPAS STRUKTURU

e0e < > m@ 0 & www.lad.gov.Iv/Iv/ © o ] [ul

AKTUALITATES UN KALENDARS ~ ATBALSTAVEIDI  KLIENTIEM PARMUMS  KONTAKTI

06. janvéris Kalendars
Dienests stradas attalinat
y talogs aprilim B . Lauku atbalsta dienests
O—’ Aprilis -
Beidzas pieteik§anas pasakumam s
"Atbalsts nacionalas partikas kvalitates -
(o} - At e T
25. marts shémas veicinaanai
Biis trauc&jumi EPS darbiba 01 Aprilis
- A P - 0
o Sakas pieteik$anas pasakumam "Dabas »
projekti un investicijas asun a i
Atbalsts konsultaciju pakalpojumiem cietusa lauksaimniecibas raZoSanas

potenciala atjauno$ana un piemérotu

11. marts 3 = Fervitd . .
. 4 e rofilaktisko pasakumu ievieSana"
platibu maksajumi B 2 Atbalsts. alsts At ts b4 Atbal &nﬂzams’

No 7.aprila varés pieteikties platibu 02 Aprilis augkapn;" & [opkopibai zivsuimniecl‘b;_& meZsaimniecibai
maksa}yrplem. Ple.ng“s klientiem Sakas pieteikSanas pasakumam »
nodrosinas nepiecieSamo atbalstu _ o
"Sadarbibas pasakumi"
03. marts . = -
. projekti un investicijas > Skatit nedélas kalenddru
Pieejams atbalsts par ronu raditajiem Platibu maksajumu kalendars
zaudé&jumiem
. - o Visi
02. marts
. projekti un investicijas P er edzes stast’

Atbalsts profilaktiskajiem pasakumiem

putnkopibas nozaré (papildinats ar - i

vehinira iaraketu) Svariga informacija
lauksaimniekiem

lidzi talruni

ALSTA PASAKUMI:

Louku atbalsta dienests: Investiciju

pasakumi




[ ) & www.ur.gov.lv/Iv/ @

£ SAKUMS ®+ v LWVEN

Latvijas Republikas Uznémumu registrs

Registre  Saneminformaciju  Specializéta informacija ~ Jaunumi  Kontakti Parbaudi dokumenta statusu

Mekle datus par uznémumu, organizaciju, registracijas veidlapas,
pakalpojumus vai galvena notara lemumus

Meklet: Meklet uznémumu, pakalpojumu, veidlapu...

Es velos...

> Dibinat uznémumu lepazities ar patieso labuma guveju

> S Registracijas pakalpojumi >
- . skaidrojumu
> Mainit adresi
. ) > Sasaukt sapulci attalinati L ; .
> MainTt amatpersonas vai datus Informacijas sanemsanas veidi >
~ _ > Sanemt izzinas
> Slégt uznemumu
. N e > lepazities ar statistiku o _—
> Bezmaksas informacija tie$saiste Ka iesniegt elektroniski >

Veikt izmainas...

MAZKAPITALA SIA BIEDRIBA NODIBINAJUMS INDIVIDUALAIS

KOMERSANTS




R LATVIJAS REPUBLIKAS TIESIBU AKTI
L I Ku MI ==I. péc veida péctémas skatitadkie jaunakie 4 uz sakumu

Autorizities
. — " savam kontam
levadiet atslegvardu 3eit meklét Q
m&fja 02.11.2013.-... Spéka esosa - O R 2 A < v Tiesibu akta pase
lzdevé|s: Ministru kabinets
Ministru kabineta noteikumi Nr.171 e o
Numurs: 171
Riga 2007.gada 6.marta (prot. Nr.17 25.§) Pienemts: 06.03.2007.
o s e = @ 2 2 i ey 2=y Stajas speka: 10.03.2007.
Kartiba, kada iestades ievieto informaciju interneta Statuss: (@) spéka esoss
Public&ts: "Latvijas Véstnesis®, 41 (3617),
09.03.2007.
lzdoti saskanpa ar Informacijas atklatibas likuma 10.panta sesto daju
l. Visparigie jautajumi »= Satura raditajs

1. Noteikumi nosaka kartibu, kdda iestades ievieto informaciju internetd, lai nodroSinatu tas
pieejamibu.
¢ Ssaistitie dokumenti
2. Noteikumi attiecas uz tie§as parvaldes iestadém un atvasinatam publiskam personam.

(Grozits ar MK 15.06.2010. noteikumiem Nr.536) Grozijumi

Tiesibu aktl, kuriem maina statusu

3. Informacijas ievietoSanai intemeta katra iestade izveido majaslapu. TieSas parvaldes iestades

nodrosina, lai tie§as parvaldes iestdZzu datu baze ieklauta informacija par iestadi neatkiras no iestades

majaslapa noraditas informacijas. Tulkojums
(Grozits ar MK 30.04.2013. noteikumiem Nr.236)

Izdoti saskapa ar

TiesTbu akta skaldrojumi

4. |lestades majaslapa ievietoto informaciju aktualizé ne retak ka reizi nedé|a, ja $ajos noteikumos
nav noteikts citadi.

(Grozits ar MK 15.06.2010. noteikumiem Nr.536; MK 30.04.2013. noteikumiem Nr.236)
htp://likumi.lv/doc php?id=154198

Atsauksmém ‘,


http://likumi.lv/doc.php?id=154198

ITERATIVA PIEEJA /
LIETOTAJU TESTESANA



LEAN PIEEJA

_Tirgus

[estésana

Lémumu
pienemsana

Eksperimentésana

spekcija

oy

izstrade

Problému
definésana

Ideju
izstrade

Prototipésana

isindjums

R

Testésana

Macisanas

Testésana Prototipesana

Probléema

Biznesa modelis Biznesa modelis Biznesa modelis
nav izstradats nav apstiprinats ir apstiprinats

v

Dizaina Domasana

“Lean Startup”

Dizaina sprints

Aglle



LIETOTAJCENTRETU PIEEJU ATBALSTA AGILE PROCESS
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IF MOBILA APLIKACIJAS IZSTRADES STASTS
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IF MOBILA APLIKACIJA — DIZAINA EVOLUCIJA

= Veselibas karte = VESELIBAS KARTE VESELIBAS KARTE

Kartes Nr. 020394906
Apdrod. periods  11.10.2016 - 30.04.2017

Nr. 010 123 000

06.03.2018 - 05.03.2019

LIGA VESELIGA

NR. 010 123 000

06.03.2018 - 05.03.2019

LIGA VESELIGA

Vards Janis

Uzvards Berzind

Personas kods  190478-11234

Programma P, PA, A, DA, V2, R-60 (6), MS2,
DZ200, Z2-70%-300, 0100%-100

w X

’ PROGRAMMAS APRAKSTS . Programgpa Mana programma >
' Ambulators P, PA, A, DA, V1 ﬁ Ambulators P, PA, A, DA, V1
‘ ;ta;i(l))nlars P, MSO N Stacionars P, MSO
ehabilitacija R-90(9) k.

Zobarstnieciba Z2-70% R 2 )

Sports S4x4.00 Zobarstnieciba 72-70%

PIETEIKT ATLIDZIBU | Sports SO0
Programmas apraksts >

VAIRAK PAR IF VESELIBAS APDROSINASANU

wil Sketch &

b4

9:41 AM

If Apdrosinasana

lesniegts ceks

17. September

ARS

12. September

Saules Aptieka
27.February, 2018

Veselibas centrs 4

5. May, 2018

Paula Stradina kliniska uni...

7N
Lal

Sakums

30. December, 2017

©

Atlidzibas

o

Programma

$100% (-

£

€39.00

Tiek izskatits

€759,30
Tiek izskatits

€3542
Atteikts

€55,00
€55,00

€298,59

a

Analizes

all Sketch =

@

Liga Veseliga

16.03.2019-16.03.2020

020 490 684

[ Je]

lesniegt ceku

lesniegts ceks
17. September

ARS

12. September

Saules Aptieka
27. February, 2018

Veselibas centrs 4

5. May, 2018

Paula Stradina kliniska uni...

30. December, 2017

€39.00
Tiek izskatits

€759,30
Tiek izskatits

€35,42
Atteikts

€55,00
€55,00

€298,59
€32500

Apskatit visas atlidzibas

%)



IF MOBILA APLIKACIJA — DIZAINA EVOLUCIJA

= Pieteikt atlidzibu

Pirms iesniegSanas uzmanigi parbaudi
informaciju

Pakalpojums Nr. 1 A

Pakalpojuma datums

25.04.2017.

lestades reg. numurs

4000318233

lestades nosaukums

Veselibas centrs 4, SIA

Pakalpojuma summa, EUR

50.64

Pakalpojuma iss apraksts

apraksts tre3ais

Pakalpojuma datums

25.04.2017.

Ceka numurs

Ceka numurs

@® Ludzu ievadiet éeka numuru

Pakalpojuma veids

Arsta specialista apmeklgjums -

= PIETEIKT ATLIDZIBU

B =560 3 Ao

KASES CEKS PAPILDDOKUMENTS

Ceka summa

Pakalpojuma veids

ATPAKAL TURPINAT

& PIETEIKT ATLIDZIBU

KASES CEKS PAPILDDOKUMENTS

o

Ceka summa

Pakalpojuma veids

eraksti isu pakalpojuma aprakstu

ATPAKAL TURPINAT

alllMT - = 10:51 3 82% )
< [EVADI CEKA DATUS

U qgpasishs 2

FUN 2
J.Rlgg, gg; B34645c5 4
Lg "R g

an B9
e
T. )
gaén 981 2912 18: P 1 ‘I"'h
SINREE
S "UEs i

RPUIEW EH B' CENTRII  Afi

40.00 €

Pakalpojuma apraksts

Apraksti saviem vardiem
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Veselibas polise
tava telefona

Liga Veseliga

542096406 O

.
Pieteikt atlidzibu

lesniegts ceks €123

lesniegts ¢eks €352,24

€125,80

Lieto aplikaciju
plastikata kartes vieta

o
-~
N
)
O
@)]
AN
)
(@)]

020 ‘slquiadas 0 - 6107 ‘slquia)das 0z

e8119s9/ BSIT

Apskati savas polises
programmu

Programma

25.08.2020 - 24.08.2021

Lidzmaksajums ambulatora

Obligatas veselibas parbaudes

Maksas ambulators

)0 €
Specifiskie izmekléjumi

Psihoterapija, uzturs

Masazas, arstnieciska

@

Apskati izmantotas un
pieejamas summas

Sports 4x6 eur 3

Sporta nodarbibas 4 reizes ménesi - trenazieru,
peldbaseina apmekléjums, jogas, fitnesa, skvosa
un tenisa nodarbibas, gratnie¢u vingrodana.
Limits vienai reizei - 6 EUR. Apmaksa méne3a
abonementu, neparsniedzot 24 EUR

Izmantoti 18,00 €
Pieejami 270,00 €

STOPINU NOVADA DOME , 90000067 €6,00
OLIMPISKAIS SPORTA CENTRS SIA, 4 €6,00

OLIMPISKAIS SPORTA CENTRS SIA, 4 €6,00




KO VINI (LIETOTAJI) GRIB?



Requirements gathering
Field study / user interview
Diary study

Task analysis

Journey mapping

Design review

Write user stories
Clickable-prototype testing
Persona building
Paper-prototype testing
Competitive analysis

Card sorting

In-person usability study
Accessibility evaluation
Remote usability study
Test instructions, help
Analytics review

Survey

Search-log analysis

Most-Frequent UX Research Methods

2%

Source: NN/g UX Careers Survey

89%

74%

92%

83%

82%

68%

61%

84%

62%

51%

82%

76%

47%

NNGRC

=— Discover

~—— Explore

—— Test

—— Listen

our.com NN/g

UX Research Cheat Sheet

QUESTIONS ANSWERED BY RESEARCH METHODS ACROSS THE LANDSCAPE

BEHAVIORAL

ATTITUDINAL

WHAT PEOPLE DO

A
WHY & How MANY &
How TO FIX How MUCH
Y
WHAT PEOPLE SAY
QUALITATIVE (DIRECT) © 2014 Christian Rohrer QUANTITATIVE (INDIRECT)

When to Use Which User-Experience Research Methods



https://www.nngroup.com/articles/which-ux-research-methods/
https://www.nngroup.com/articles/ux-research-cheat-sheet/

Lietotaju testésana, izpéte ir komandas sporta veids

S ——_—n

ol
Testésanas vaditajs
Produkta vaditajs e

Produktu vaditaja,
Valdes locekle

d

Klientu analitikas boleua o 1§

vaditajs Produktu. f\t'tistibas
specialists .

Vadosais

programmeétajs
-

Tekstu autors

Lietotajs

ux

-

CEO

Programmeétajs
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& F& IGH /N
LEMUMI UN PRIORITIZESANA HIGH
Jeclll

» Ja komanda ir bijusi klateso$a izpéte, ’ 248

tai ir viegli veidot empatiju, un

prioritizét kopigi nepiecie$amos VSER

uzlabojumus, un efektivako variantu VA LVE

atrast kopigi

NO
w ﬁ
HICH Low

Using Prioritization Matrices to Inform UX Decisions EFF o" BY

ORGANIZATION


https://www.nngroup.com/articles/prioritization-matrices/

VAI UX VAR IZMERIT?



DEFINE MERIJUMUS UN ATSKAITES PUNKTU!

N\
,\\}\{Q
& \
>
‘Q\O -\}6\\ , A.\QJ ,\\06\
N\ O S )
& A NG &
3 N S &
, Q\\rb 'Q‘,o Q.\Q . \QO
P & X SV
< < AN
" finiss
IS o o
= - D 2
g 73,5%( -1.14%) (+13%) . Users  NotIF customers g g_
1S ‘ )3 + £ lg
© - o~



APMEKLETAJU UZVEDIBAS
ANALIZE
& ANALITIKA



LAPU APMEKLESANAS ILGUMS
APMEKLETAKAS LAPAS

JAUNI, ATKARTOTI LIETOTAJI
LIETOTAJU CEL

IEEJAS / IZEJAS LAPAS
IERTCES, PARLUKI

Tt b ——

e . R




GOOGLE ANALYTICS

Kopsavilkums
Lapu skatfjumi + UN  Atlasit metriku Stundas Diena Nedéla Ménesis
2013.1.8-2013.12.9: ® Lapu skatijumi
2013.19.6 - 2013.31.7: @ Lapu skatjumi
5000
2500

8. aug. 15. aug. 22. aug. 29. aug. 5. sept.

$o vietni apmekléja 13 612 personas

M Returning Visitor B New Visitor

Apmeklgjumi Unikalie apmekietaji Lapu skatjumi il
VIV 3,91% 2l 0,81% VAR 6,44%
30 428 un 29 282 13612 un 13503 122741 un 115312

Viena apmekléjuma laika skatito lapu

skaits Vid. apmekléjuma ilgums Atlecienu limenis
oo 2,43% howrvme -1,75% mownann 268%
4,03un 3,94 00:02:00 un 00:02:02 43,22% un 42,09%

Jauni apmekiejumi, % 2013.19.6 -2013.31.7

Rnsdonona '3,52%
32,67% un 33,86%



http://www.google.com/analytics/

KLIKSKU, RITINASANAS ANALIZE

* hitp/www.rig:

d Friday, N

Kadu
Vvélétos redzét "Rigas

Click tracking -, http://www.crazyegg.com/



http://www.crazyegg.com/
http://www.crazyegg.com/

VWO — KVANTITATIVA APMEKLEJUMA ANALIZE UN EKSPERIMENTI

@& vwo.com/insights/heatmaps/
VM) Products v Pricing Solutions v Why VWO? v Resources v

(® VWO Insights / Heatmaps

Follow Your Visitors'
Trails With Heatmaps

VWO heatmaps help you see how visitors browse your
website, what catches their attention, and which
elements distract them.

START FREE TRIAL REQUEST DEMO

https://vwo.com/insights/heatmaps/

O %)a O0HQ® A O |

+1415-349-0105 | CONTACT US | LOGIN v

FREE TRIAL REQUEST DEMO

20.5 seconds
Work Email Total time spent
on completing
27% this field
S Visitors refill Phone Number
this field
Full Name
35%
What is your Average Monthly Traffic? Visitors drop off
on this field
34%
Visitors submitted SUBMIT
the form

& HEATMAP


https://vwo.com/insights/heatmaps/

HOTJAR — KVANTITATIVA APMEKLEJUMA ANALIZE, [ERAKSTI, ANALIZES, EXIT APTAUJAS

@ + hotjar @ reterriends @ @ Hep coe =

Hot; HOTARLTD

> Plans Pages™

Tracking Active

| O |yr— > share eatmap |
) / \
- Get instant visual feedback
[75 | O 185t |5 ch x Mr.wel : serol | © [¢ DownlondJ —_
v for your website or app
@ isitors. Learn more.
@ eatmap is based on a samp
)
a

Preview

This is what your site visitors will see.

g [=1a)

Hotjar FAQs Do you have any questions before starting a
froo tral?

Whatis Hogjarr
e .3 e powerul way vl e websie user beor and xperiences i one cenrl 00 - ing you te i pctre of

Questions

1: Doyou have any questions before starting a f

https://www.hotjar.com/tour/



https://www.hotjar.com/tour/

LIETOTAJU PIEREDZES MERIJUMI

UX Mérijumi

Y Y Y Y Y VY VYY

vy

41

Kladu skaits / Error rate

Izpildes efektivitate /Task success rate
Pamesanas raditajs / Abandon rate

Kliksku skaits / Click rate

Piesaists izmaksas / Cost of acquisition
Laiks/ Time on task

Pulu raditajs / Effort score

Lietojamibas raditajs /

Ease of use or SUS (System usability score)
Atpakal poga / Back button use

Klientu apmierinatibas raditaji / Customer
Satisfaction rate

E-NPS

Riki
» Google analytics // Analytics 360
» VWO

» UznirstoSi eNPS/ atsauksmiju riki
(Hotjar, Usabilla, etc)

» Pasu veidoti atsauksmju riki



GOOGE HEART FRAMEWORK

Happiness
Focuses on subjective aspects of a product or feature, like
satisfaction, design appeal, and perceived usability.

Engagement
Focuses on the frequency, intensity, and overall level of
involvement with a product or feature.

\
Adoption
’ Focuses on the initial uptake and continued use of a
product or features over time

Retention
Focuses on the initial uptake and continued use of a
’ product or features over time

>

Task Success
Focuses on how efficiently, effectively, and successfully users
accomplish key task using the product or features.



https://www.interaction-design.org/literature/article/google-s-heart-framework-for-measuring-ux

Google’s HEART framework

HAPPINESS

For users to feel like the voice
experience is unique

SIGNALS

A satisfaction rating from a survey

METRICS

Satisfaction
Perceived ease of use
Net promoter score

ENGAGEMENT

For users to keep discovering more
content

The amount of time people spend
in the voice experience from
analytics

ADOPTION

For users to use the voice
experience

The number of plays per day from
analytics

RETENTION

For users to continue to use the
voice experience weekly

The number of return plays from
customer data

TASK SUCCESS

For users to accomplish their goal

The number of successful completes
from analytics

Number of videos watched per
user per week
Number of shares

Updates to latest version
New subscriptions
Purchased by new user

Number of active users
Renewal rate
Repeat purchase

Search request success
Time in skill
Protile creation completion
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http://govdesign.tumblr.com/post/142784324568/download-the-poster-two-hours-every-six-weeks

sovernment Digital Service

userresearch.blog.gov.uk

Everyone on
the team
should observe
user research,
regularly

and often.

It’s the best
way to make
sure a service
meets user
needs.
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UX PROCESS — CENTRA LIETOTAJS

Who is the user? v Behavicur is explained

What is their need? Does it work? v Visua design is shown

How daes this work with How could this work? Is this the right design? Which design best satisfies v Tested with users

our back-end system? How could this look? Can we make it better? our users needs? /Appro-;ed oy P.O.
how we do - §F __________F
UX & Design  Analysis Ideation User testing Choice Getting to
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TU NEESI LIETOTAJS!
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ILUZLJA,
KO DAUDZI PRODUKTI SEV RADA, _
IR - PIENEMT PRODUKTU UN_"FEATURES™ LEMUMUS
SAPULCU TELPAS, SEZOT PIE GALDA,
UN NE REIZI NERUNAJOT AR LIETOTAJU.

Spotify & Typeform Dizaina viceprezidents
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