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The New York City metropolitan area is home to
the largest Jewish community outside Israel. It
is also home to nearly a quarter of the nation's
Indian Americans and 15% of all Korean
Americans and the largest Asian Indian
population in the Western Hemisphere; the
largest African American community of any city
in the country; and including 6 Chinatowns in
the city proper, comprised as of 2008 a
population of 659,596 overseas Chinese, the
largest outside of Asia. New York City alone,
according to the 2010 Census, has now become
home to more than one million Asian
Americans, greater than the combined totals of
San Francisco and Los Angeles. New York
contains the highest total Asian population of
any U.S. city proper. 6.0% of New York City is
of Chinese ethnicity, with about forty percent of
them living in the borough of Queens alone.
Koreans make up 1.2% of the city's population,
and Japanese at 0.3%. Filipinos are the largest
southeast Asian ethnic group at 0.8%, followed
by Vietnamese who make up only 0.2% of New
York City's population. Indians are the largest
South Asian group, comprising 2.4% of the city's
population, and Bangladeshis and Pakistanis at
0.7% and 0.5%, respectively. / Demographics of
New York, Wikipedia
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Region Tue BostToNnN GLOBE SATURDAY, DECEMBER 27, 2014

A dozen daily routines

To compete at the highest level, sports figures develop daily routines. They figure out what works best for bedtimes and meal times, for pregame
preparation and postgame recovery. Some follow rigid schedules. Some take a more flexible approach. Here's a look at 12 Boston sports figures and how
their days tend to unfold. For the complete interactive version, go to bostonglobe.com/sports

B GAME PREP SLEEP MEALS DOWNTIME B POSTGAMEDUTIES [l GAME TIME

*Meal times also include other activities like stretching, driving, organizing, e-mailing, and winding down.

(5 a.m. [Noon | (6 p.m. 5 p.m] 6 am.

John Farrell 11:30 a.m.-noon 10:20-10:30 p.m.
RED SOX MANAGER Arrives at park, gets first update from medical staft Press conference
& . _ |
L ! |
B8:30-9 a.m, 1:15-2:15 p.m. 4:20-5:20 p.m, | 7-10 p.m. 11:15 p.m.-1 a.m.
Wakes up, breakfast of Conference call with ad .u_ncr’ Batting Game time Leaves bailpark 60-90 minutes after
£qgs or egg sandwich, coffee scouts on first day of serles practice last out, decompresses at home

Jay Heaps
REVOLUTION COACH

|
5:30-7:30 p.m, 7:30-10 pam. 11:30 p.m.-2:30 a.m.

|
7:45-11 a.m. Family time — 3:30-5:15 p.m.
breakfast, kids'soccer Six-mile run, showers, Meets arriving players, Game time, Arrives home,
games, other activities preps for player arrivals finat game prep then media watches DVD of game
| i
Chris Tierney
REVOLUTION DEFENDER

T T 1

| p—
7:30-8:30 a.m.  8:30-9 a.m. 9 a.m.-2 p.m. 5:30-7:19 p.m. 7:30-10 p.m. 11:30 p.m.-1 a.m.
Breakfast: coffee, Walks togetlegs Watches European soccer, Dresses for game, gets light Game time Winds down at home, might
eggs, oatmeal  moving early stays off feet, might stretch massage, pre-game warm-up eat, watches MLS highlights
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http://visualoop.com/infographics/a-dozen-daily-routines

A question of taste

International wine fair Vinexpo lands at the Hong Kong Convention and Exhibition Centre next Tuesday and is
expected to draw 15,000 visitors, many of whom will be hoping to take part in the nation’s burgeoning wine market.
/> ‘The Post offers a crash course in wine appreciation for those planning a trip to Wan Chai for a taste of the action,

EMBED
Wine servings Tasting, step by step Inside a grape ~

bockes, Serving ’
teroeratire o
v — Large red wine ' Grape skin Central zone
/ . d6mm | mmm g Tannins and Peckcel Makc acid
we o (Glass shape with  wider . standard dimensions phenolics here Sugar
= g mouth offers more exposure p (vary within 2:3mm) nhgh
10ar, aliowng wine 1o breache ) concentration
15 Capacity - (inred
Wines/grape varieties around 215mi & grapes)
) Oicer red wines with complex §
M| aromas such as pinot nolr, Radius
burgundy, Médoc, Rola &5mm Seed
| Fill the glass to Potassiam
Ste Vo 1/730fits Oxidases
g volume Aromas
& Intermediate 2one Astringency
= - Tartanc acid Sugar
j Small red wine Bae—C> = Sugar Aty
C ’ Narower ghass divects the T &gmm
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I -
&5 L /
' Fortified wine ‘ 4 P P oese ]‘..v
. Smalker than a wine ghass, but a2 Rl R e s e P ey
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with 2 rouncied bowd. Alows s abright and whae ngtvﬁ & R
concentration of 2omas on nose N ot AR ) Incharacteristic,
\ PO oy ot e LAPIeIsant or Vinegar
Poet, Madeira, missede, \ J q Vs Transparent Sl N wing
Marsaly &G’ and dean gass (ouki be oudised, has
) :"“‘3"7/ ; acetic ackd or has cork \
e stem ¢ : contamination !
Sherry ( N 7/
b Even smaler than a port ] Evaluate the wine:
™ ghass, perfect to accentuate “ o y Y
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ire 7 Hue and degeh of interesty ! ‘f ws“'r;j ‘g:‘:“ || releases the less
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http://visualoop.com/infographics/a-question-of-taste-2

A PERIODIC TABLE OF VISUALIZATION METHODS
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Visual Literacy: Periodic Table



http://www.visual-literacy.org/periodic_table/periodic_table.html
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https://docs.acl.com/ax/dashboard/topic/com.acl.dashboard.help/reports_manager/attachments/4784495/4949366.png
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http://viz.wtf/
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DEF Company M mrn nns
$120 million

ABC Company
$500 million

JKL Company
$76 million



http://viz.wtf/
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Men Getting Married in Germany in a Year

RLTTT
i
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| sign for 100,000 a year

Example of bad system : signs of different sizes
Number of men getting married in Germany out of every 10,000 persons
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http://www.gerdarntz.org/isotype
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http://guessthecorrelation.com/
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Linija

Poligons ‘

Punkts
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Poligoni

veo dritTefe

THE BANAMAS

Karsutma karte
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Chloropleth

Dazadas ASV vélesSanu kartes



http://www.businessinsider.com/2016-election-results-maps-population-adjusted-cartogram-2016-11/#heres-the-basic-electoral-college-map-with-states-that-hillary-clinton-won-in-blue-and-states-that-donald-trump-won-in-red-assuming-that-trumps-narrow-lead-in-michigan-continues-to-hold-1

nijas

ey 7= ) r Y; f ,',é' 4 S 3 g : WA, E}
y ) | {4 » \\ ]

F Vd

Kategorizétas linijas Intensitates linijas
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Punkti

W Legends~ R Layers
A SRS ST I TTTUTTTY
' & B Women's Movement

% Fullscreen map. 0 Tips

Kategorizeti punkti Punkti, kas izsaka lielumu
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KA MUSU PRATS TIEK
GALA AR DATU
VIZUALIZACIJU?
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http://www.youtube.com/watch?v=Jq2Rc0WlYTE

Prata vizualie riki

Objektu Dazadu pazimju
atpazisana atpazisana (krasa,
lielums)

Salidzinasana (lielais pa
kreisi, mazais pa labi,

s
kscl'“"". nF nn]'ﬂ) pelékais pa kreisi...)
1



Objektu atpazisana
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} Pazimju atpazisana

b @ O Q Zmers
O O - Orientacija
/AN

8o
O B
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} Pazimju atpazisana

o .
Doooo 'oo 9 0;000%
00.900' :Oo.‘ao' = .OOO OOQ lzmérs
Ooo .oooo '..O.O e
s/ A -7/
< L // -~ - /// I =21 | PMWIm=  Orientacija
-~ o~ —_— /AN
2 s =7 =
® .. . . ‘*e® - . . "
. - - 0 . s OF . —
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Kopskats |Iznémums Tendences  Segmentacija
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B Salidzinasana
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B Salidzinasana
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2012 PRESIDENTIAL RUN |

GOP CANDIDATES

BACK PALIN P -

e —

 BACK HUCKABEE BACK ROMNEY

}' -
?
|

SOURCE:OPINIONS

TAS BRIDIS KAD

63% + 70% + 60% = 100%



HOW BABY BOOMERS DESCRIBE THEMSELVES

‘ LEADERS
— 40%

WILLING TO LEARN

— 61%

| HAVE A SMAKT PHONE,

i 0 PON'T DISCOUNT MY
TECH-SAVVY 22 /(I TEHNICAL ABILITIES.

PEOPLE-SAVVY

- 18%

- 0/ MY woRk EXPERIEN(E HAS
CREATIVE 42 Al MADE ME RESOUR(EFUL -




100%

90%

80%

70%

60%

90%

40%

30%

20%

10%

0%

@ How Baby Boomers Describe Themselves



Anatomy of a Winning TED Talk

1%

Sophisticated Visual Aids

We're not sure who puts the D in TED—most of the
best presentations favor tepid PowerPoint slide
shows (sorry, Brené Brown), Pictionary-quality
drawings (really, Simon Sinek?), or no props at all.

®5%

Opening Joke

Remember the one about the shoe salesmen who
wont 1o Africa in the 150057 That's how Benjamin
Zander opened his talk—which tumed out to be
about classical music.

®5%

Spontaneous Moment

Don't overprepare. Tease the guy in the front row

("You could ight up a village with this guy's eyes”).
Commend the stagehand who handles the human

brain you brought.

5%

Statement of Utter Certainty

People come for answers —give 'em what they want,
as Shawn Achor did: "By training your brain ... we
can reverse the formula for happiness and
success.”

©12%

Snappy Refrain

The TED equivalent of 1 have a dream,” Example:
*People don't buy what you do; they buy why you do
" Repeat 7x.

23%

Personal Failure

Be relatable. We want 10 know about that nervous
broakdown. Or at least the time you didn't fit in at
summer camp.

® 49%

Contrarian Thesis

Wait 8 sec—we should be playing move
videogames? The more choices we have, the worse
off we are? TED is where conventional wisdom goes
to die.

WERSRPA D

Avots


https://www.wired.com/2013/04/tedtalk/

Social media network connections among Twitter users

.- ) 4
ety | W— | -

L3 Rt

Created with NodeXL (http://nodex].codeplex.com) from the Social Media Research Foundation (hitp://www.smrfoundation.org)



Month vs Year

Export von Bananen in Tonnen von 1994-2005
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Lead Software s Seniar

Engineer L Managers
Contractor 143k - *192k
221k - f239k
| Group
MQ Product
Manager
157k - "172k
Product Marketing
Managlemem Pnectsor
Director 165Kk - *179k
203k - 5218k

Staff User
Experience
Designer
Directors $167k - 197k
172k - 9231k
Wvety 4 arios Senior Partner
Technology
Manager
#180%k - 5195k

Engineering
Director
£1841k - *19Bk

L Human
Resources
Director
3183k - 3199k

JobVine)
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http://www.jobvine.co.za/what-does-it-take-to-get-a-job-at-google/

Excel Gantt Chart Template

7/25/16 7/30/16 8/4116 8/9/16 8/14/16 8/19/16 8/24/16 8/29/16 9/3/16

Task One [N

Task Two
Task Three
Task Four

Task Five

Task Six
Task Seven B
Task Eight ]
Task Nine _
Task Ten _
Task Eleven I
Task Twelve ey
]

Task Thirteen



Peak ti

@hnrkindbrg | Source: /

Playing bi
Di

B

S

Playing vol
Participating in marti
Playing racquet
Playing ¢

Weightlifting/strength tr
Playing basl|

Vehicle touring/

H

Playing be

Doing

Rollerb
F_
Participating in water

for Qn%anr‘ leicnira

Each activity is a line,
hitting the circle at the 18:00 06:00

peak time of popularity.

The length of the line to the left
of this point is the proportion of
time spent before noon, while the
ine to the right is proportion
spent from noon until midnight.

Morning

The angle of the line is the linear

+9.
regression slope of each activity's I%/ yeu
popularity (population minutes spent -4.7% / year

per day) between 2003 - 2015

- \

regression siope ot each actwity’'s
popularity (population minutes spent
per day) between 2003 - 2015

acified
ar equipment

00:00
he 18:00 Q 06:00
rity.

12:00
left Pe.lakl_nme
10f  s—f
le the \
ht i Afternoon
" Moming

+9.5% / year
-4.7% [ year



IR Offices: Types of Staff

95%

have a full-time
Director

3%

have a part-time
Director




2019. gada valsts
budzeta izlietojums

#budiets2019 Finandu ministrija Finansu ministrija

#budzets2020

0,1% 39,1%

b
120 mili. € 3514.4 mil. ¢ ‘I 4 90/0
Teritoriju un majokju Sociala ’

o/ apsaimniekosana aizsardziba 14893 milj. €
0 y 5 4 Visparéjie valsts

50,1 milj. € dienesti

1,7% Vides

158.6 miljont € alzsoydziba

Atpita, kultGra
un religlja

5,5% 5482 milj. €

14,3% 14,3% 1,8%

1 3420 mijont € 1 345 4 miljoni € 176.2 milj. €
< Atpata, kultira

Visparéjie valsts Elconomiska un religija 1 000/0 0
dienesti: apsalmniekotana darbiba: 10 014,8 mil;.€ 1 4,7 N

& S * 2,5% 1471.0 mil €
2 mijond €
VT (eI harn e / Ekonomiska
darbiba

Saewnia, Mrveing katinety
0,
6 3 o 3,3% 3336 milj. €
8,6 ] Tautsaimnieciba

:t:m r-u:aun 635.1 mij. ¢ 6.9% 689.2 milj. €
et |Mp;~ Sabiedriska Lauksaimnieciba

wany et un kartiba un Eﬂ] 4,5% 4482 milj. €
Tetan (ot drosiba Transports
Nocirulindrdana, At uc

i Kopa veido 6,6% 11,8%

et (N tustetd 664,3 milj. € 8 20/0 1184.8 milj. ¢
1 0 o% Aizsardziba ] Veseliba
817.6 milj. €

9 391,5 miljoni €* Izglitiba

Varrdk nformnicijam www 1o gow by o sheMa o Firansainitiys () FimarmuMesnigs Frnansuatrys

Vairdk informacijas v D @FinMin
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. no viena nodoklos
. iemaksata eiro?

#budzets2021

38

SOCOALAIAI AIZSARDZIBAN

 &ico sadalijums noradits centos




PADOMI
VEIKSMIGAI DATU
VIZUALIZACIJAI
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Fakti Riciba Vestijums

|ZPROTI SAVU VIZUALIZACIJAS

GALA PRODUKTU



Sac ar jautajumu

Kas ir tavs mérkis?

KO TU SAKI? KURU TAS

UZTRAUC?

PRESENT

NOZIMIGUMS
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JA STASTS NAV PAR KLAUSITAJU,
VINS TO NEDZIRDES

John Steinbeck, East of Eden



See how you compare to your cohort.

On an average day G:BBpm—G:ZQEm this percentage of females -~ age 25 to 34 « did the activities below.

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%
| | | | | | | | | |

Socializing, Relaxing, or Leisure
Traveling

Household Activities

Eating and Drinking

Caring for Household Members

Work and Work-Related Activities
Shopping

Sleeping

Personal Care

Sports, Exercise, or Recreation
Education

Caring for Non-Household Members
Religious and Spiritual Activities
Other Activity

Phone Calls

Volunteer Activities

Gap or Can't remember

Professional and Personal Care Services
\ I I I I I | I I I I
0% 10% 20% 3e% 40% 50% 60% Te% 8e% 98% 1ee%

TS[:HI]I]l OF DATA Most Common Use of Time, By Age and Sex
1


https://flowingdata.com/2015/11/30/most-common-use-of-time-by-age-and-sex/
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How Birth Year Influences Political Views

How whites born in 1938 have ,_|
leaned politically over their lives %0 85 80 7 0 65 0 55 's0 45 ‘40

At age 10 20 30 40 50 60 70
1948 1958 1968 1978 1088 1998 2008

TAPEC... PALIDZI CITIEM
SAREDZET, KO REDZI TU
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2% CIK MAKSA SILTUMENERGIJA LATVIJAS PILSETAS?
Siltumenergijas tarifi EUR/MWh (bez PVN) 2017. gada janvari
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https://www.sprk.gov.lv/lapas/Siltumenerija-lietotajiem#Tarifi84
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PALDIES!

NIKA ALEKSEJEVA

Twitter: @DATUSKOLA
Facebook: /datuskola
nika@datuskola.lv
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